
 
 
 
 
 
 
 
 

 
PRESS RELEASE 
 
The ELLE Decoration Network Launches the First ELLE Deco 

International A-List 

A global editorial initiative celebrating the world’s most influential interior design projects 

 

Paris, January 2026 — ELLE Decoration, the world’s leading homes magazine, announces the launch 

of the first ELLE Deco International A-List, a landmark global editorial initiative celebrating the year’s 

most remarkable interior design projects from across the globe. 

The Editors-in-Chief of the 25 international ELLE Decoration editions have come together to curate 

and endorse the best interiors worldwide. The ELLE Deco International A-List showcases nearly 70 

exceptional projects spanning private homes, hotels, restaurants, cultural venues, and spaces of 

innovation, created by leading designers and emerging studios alike, who are redefining today’s design 

landscape. 

This initiative highlights not only exceptional projects, but also the creative visions behind them —

designers and studios who successfully balance craft and high-tech, tradition and avant-garde, while 

addressing environmental and social responsibility. These interiors collectively offer a compelling 

snapshot of how contemporary design is actively shaping the spaces of tomorrow. 

The ELLE Deco International A-List will be unveiled through an exclusive editorial dossier, published 

across ELLE Decoration’s platforms: digitally as of January 20, in print in the February and March 

issues of ELLE Decoration editions worldwide. 

This inaugural initiative reinforces ELLE Decoration’s position as a leading global authority in interior 

design, celebrating creativity without borders and affirming its commitment to fostering international 

collaboration, editorial excellence, and innovation across its global network. 

 

About ELLE International 

 
ELLE is the world number one female media brand. The ELLE network today reaches 32 million readers and more than 100 million unique visitors 
per month on 64 local websites. Including social networks, the ELLE audience consists of 250 million.  
The network comprises 80 international editions, including 50 ELLE and 25 ELLE Decoration, published under license in 47 countries with partners 
such as Hearst, Burda, CMI or Aller. 
In addition, it includes a non-media licensing activity (fashion, beauty, decoration, services, etc.) with more than 200 licenses selling in more than 80 
countries. 
Lastly, an exclusive international advertising sales house commercializes the advertising spaces in the magazines and digital platforms of all ELLE 
editions to international advertisers, thanks to a network of 30 representative offices from around the world. 
More at: www.elleinternational.com  

 
About Lagardère Group 

 
Created in 1992, Lagardère is an international group with operations in more than 45 countries worldwide. It employs more than 33,000 people and 
generated revenue of €8,942 million in 2024.  
The Group focuses on two priority divisions: Lagardère Publishing (Books, Partworks, Board Games and Premium Stationery) and Lagardère Travel 
Retail (Travel Essentials, Duty Free & Fashion, Dining).  
The Group's business scope also comprises Lagardère News (Le Journal du Dimanche, Le JDNews, Le JDMag, and the Elle brand licence), Lagardère 
Radio (Europe 1, Europe 2, RFM and advertising sales brokerage, controlled by Arnaud Lagardère but whose capital is wholly owned by the Group 
and consolidated in its financial statements), Lagardère Live Entertainment (venue management, production of concerts and shows, hosting and local 
promotional services) and Lagardère Paris Racing (sports club).  
Lagardère shares are listed on Euronext Paris.  
For more: www.lagardere.com 
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